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• ATNI data greatly improves the transparency of food and 
beverage companies’ approach to nutrition.

• One of ATNI’s key stakeholder groups is institutional 
investors, who use ATNI data in their investment analysis 
and engagement with food and beverage companies.

• In 2013, ATNI created an investor statement and invited 
investors to become signatories to the statement, thereby 
pledging their support of ATNI.

• ATNI now has 70 investor signatories representing over 
US$ 7.5 trn supporting the investor statement

• Investors engage with Index companies using ATNI 
scorecards, data and Index reports; some engage on a one-
to-one basis with companies; others engage 
collaboratively.

• ATNI’s specialist knowledge is offered to investors via 
investor briefings and regular webinars.

• ATNI supports investors in their engagement with pre-
engagement meeting calls and agenda preparation.

• An investor sits on the ATNF board.

Context
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32 investors publicly acknowledge use of ATNI for engagement and analysis

BNP Paribas

SGI

NNIP

Mercy

BCAM

Achmea

Robeco

Candriam

Achmea

SRIC

https://www.candriam.at/499897/siteassets/medias/publications/brochure/corporate-brochures-and-reports/engagement-report/engagement-activities_annual-report2018.pdf


Engagement & evaluation process

2018 2020May 29 Nov 31 Jan 2 May Dec Jan Feb Mar April

Global Index Collaborative Engagement

01 Jan 20 – 20 Feb10

US Index Collaborative Engagement 

23 May 18 – 5 Dec 19

Internal, Investor and External 
reports produced 

Collaborative 
Engagement Data 
Collection and Analysis 
inc. 1 on 1 calls with 
investors 

15 Nov 18 – 5 Dec 19

Final data check by 
investors

26 Feb 20 – 9 Mar 20

Global Index 
Launched 

23 May 18

US Index 
Launched 

15 Nov 18
05 Dec 19

Investor Group Webinars Hosted by ATNI

7 Nov

Engagement 
ends 

14 Dec 19

Final Call for Trackers to be 
provided to ATNI

Key dates in report process
• 01 Jan 20–17 Jan 20 analysis of trackers, notes, creation of data set
• 20 Jan 20–20 Feb 20 1 on 1 in-depth calls with investors, plus follow ups and 

emails - checking tracker, dataset, submitted information, chasing and 
verifying notes, asks, publications.

• w/c 24 Feb 20 Final data submission check sent to each investor for 
confirmation of accuracy. Chasing and verifying calls and emails.

• 9 Mar 20 cut off date for data changes/confirmation. 
• 9 Mar 20 commence report writing
• 19 Mar 20 Internal report presented
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29 statements were made to investors by 14 
companies

18 confirmed updates were made by 12 
companies

16 companies publish their use of ATNI in their 
analysis and engagement

Companies

ATNI has 68 Investor Signatories representing 
US$7 trn in AUM

31 investors representing US$4 trn joined the 
collaborative engagement

Investors engaged with 4 companies that had 
not submitted information to the ATNI research 
platform

Investors made 95 ‘asks’ to 18 companies, 39 
focused on products

32 investors publish their use of ATNI in their 
investment analysis and engagement 

Investors

ATNI’s impact is evident, supported by investor engagement
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ESG/Materiality/risks
and opportunities

Thematic approach 
(food/nutrition)

Social/Access Issue lens

6 EU investors 5 1 5 

5 US investors 0 3 4 

11 Total 5 4 9 

Investor signatories from different regions take different approaches

• 5 of the 6 EU investors categorise nutrition as a material risk/opportunity for the F&B 
sector and embed it in ESG and/or mainstream analysis

• 9 investors categorise nutrition as a Social/Access issue, 3 of which also consider it to be 
material, and 3 address it as a theme. 

• 2 investors don’t categorise nutrition as a Social/Access issue – though both consider 
nutrition to be a key ESG theme. 

• 1 investor considers nutrition to be material, takes a thematic approach and views it 
through a social lens
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EU asks EU 
statements

EU 
confirmed 

update

US asks US
statements

US 
confirmed

update

ROW 
asks

ROW 
statement

ROW 
confirmed

update

Total asks Total 
statements

Total 
confirmed

updates

Governance 0 0 0 7 2 1 4 2 2 11 4 3

Products 8 3 3 24 10 5 7 2 2 39 15 10

Accessibility 2 1 0 3 0 0 2 1 1 7 2 1

Marketing 2 2 1 8 3 1 4 1 1 14 6 3

Lifestyles 0 0 0 1 0 0 0 0 0 1 0 0

Labeling 2 1 0 3 0 0 2 1 1 7 2 1

Engagement 1 0 0 3 0 0 0 0 0 4 0 0

Fortification 4 0 0 3 0 0 2 0 0 9 0 0

BMS 3 0 0 0 0 0 n/a n/a n/a 3 0 0

Total 22 (23%) 7 
(24%)

4 
(22%)

52 
(55%)

15
(52%)

7 
(39%)

21 
(22%)

7 
(24%)

7 
(39%)

95 29 18

Companies asks by investors, statements and confirmed updates by region and 
category

6 ROW (33%) companies 
22% of asks
24% of statements 
39% of confirmed updates 

9 US (50%) companies
55% of asks
52% of statements
39% of confirmed updates

3 EU (17%) companies
23% of asks
24% of statements
22% of confirmed updates

Note: 2 companies didn’t engage and a further 2 didn’t make any notable statements during engagement.
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• ATNI is mentioned by 16 different companies across documents/websites in: Annual Reports, Corporate 
Responsibility Reports, Press Releases, Web Pages …

Companies increasingly acknowledging ATNI

Number of companies in each region EU
3

US
9

ROW
6

Total
18

%

Company makes public ATNI statement 3 4 3 10 56%

Company shared ATNI results internally 3 3 2 8 44%

Company shared ATNI results with Board/Executive 2 2 1 5 28%

Company acknowledged that ATNI impacted its 
policies/practices

3 3 3 9 50%
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16 Index companies publicly mention ATNI (as of Feb 2020)

Unilever

Grupo Bimbo

Danone

Kellogg

Campbell

Ajinomoto

Conagra

Nestle

Meiji

Mondelez
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• Hold companies to account  

• Aligns investors ‘asks’ of companies

• Unifies engagement, makes it clearer and more impactful

Investor Expectations on Diet 
& Nutrition

• Supports and reduces burden on investors

• Improves engagement effectiveness

• Should develop strategies to encourage supporting 
investors to play a more active role in engagement 

Investor Secretariat on 
Nutrition

• Propagate nutrition as both a material and social issue 

• Grow investor signatory numbers and assets

Raise profile of ATNI and 
nutrition across the financial 

sector

Recommendations
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• ATNI is strongly committed to working with 
investors, as highly influential stakeholders that 
can substantially amplify ATNI’s impact.

• 2018- 2019 engagement provides a good 
foundation for future collaborative engagement 

• ATNI recently secured funding from DFID to 
provide additional support to investors - reduce 
burden on investors, and to increase the reach and 
effectiveness of collaborative engagement. 

ATNI’s future work with investors

ATNI is setting up an investor secretariat in 2020 that 
will:

➢ Develop and launch a set of Investor Expectations 
on Diets, Nutrition and Health (likely linked to the 
N4G Summit)

➢ Build support for the Investor Expectations among 
institutional investors globally.

➢ Facilitate investors’ engagement and research on 
nutrition through a dedicated investor portal.

➢ Take on the organization and administration of 
investors’ engagement related to ATNI’s Indexes

➢ Develop a ‘strategy ladder’ for steps investors can 
take with non-responsive companies. e.g. AGM 
questions, filing resolutions, criteria for divestment 
etc.



Improving nutrition for all

Driving the private sector’s performance 

on healthy, affordable diets.

Access to Nutrition Foundation

Arthur van Schendelstraat 650

3511 MJ Utrecht

The Netherlands

+31 (0)30 230 56 48

info@accesstonutrition.org

www.accesstonutrition.org

Engagement Analysis - External 12 K Gordon


