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Aberdeen Standard Investments UK
Achmea Investment Management NL
ACTIAM NL
Aikya Investment Management UK
AMP Capital AU
Amundi FR
Apostle Funds Management AUS
Arisaig Partners SG
Aviva UK
AXA Investments FR
BancoPosta Fondi Sgr T
BMO Global Asset Management CA
BNP Paribas Investment Partners FR
Boston Common Asset Management us
Boston Trust Walden us
Calvert us
Candriam Investors Group FR
CBF Church of England Fund UK
CCLA Investment Management UK
Central Finance Board of the Methodist Church UK
Christian Super AU
Church Commissioners for England UK
Church of England Pensions Board UK
Cometa T
CommonSpirit Health us
CZ Group NL
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Domini Social Investments

EdenTree Investment Management
Epworth Investment Management

EQ Investors

Ethical Partners Fund Management
Ethos Foundation

Everence and the Praxis Mutual Funds
Fukoku Capital Management, Inc.
Friends Fiduciary Corporation

GAM Investments

Guy’s and St. Thomas's Charity Endowment
Fund
Hermes EOS

Hexavest

ICCR

Impax Asset Management
J Safra Sarasin

JLens

KLP Kapitlalforvaltning
LGIM

Lion Trust

Local Authority Pension Fund Forum
Local Government Super
Mercy Investment Services
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MUFG Asset Management

NEI Investments

NNIP

Nomura Asset Management

Pax World Management

Pictet Group

PIMCO

PosteVita

Rathbones Greenbank

Resona Asset Management
Robeco

RRSE - Le Regroupement pour la
Responsabilité Sociale des Entreprises
Sarasin & Partners

Schroders

Seventh Generation Interfaith
Sisters of St. Francis of Philadelphia
Socially Responsible Investment Coalition
Stichting Pensioenfonds Huisartsen
Storebrand

Trillium Asset Management

Trinity Health

Triodos Investment Management
Trusteam Finance

UBS Asset Management

Unicredit Pension Fund

Vancity Investment Management
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Global Access to
Nutrition Index 2021

Methodology

Development, structure, scope, contents,
scoring and results presentation

June 2020

BMS/CF Marketing

2 Index 2021

Breast-Milk Substitutes and Complementary Foods
Marketing Index 2021

Access to Nutrition Initiative

gO—N\IL-ATYvHI R 0. BERA=TFFT

~y , ﬁ . <
Global Index 2018 o
The Global Access to Nutrition Index 2018 is the third
Global Index published by the Access To Nutrition — secse.

Initiative (ATNI). The first was published in 2013 and the ===
second in 2016. Sme

@ Spotlight Indexes
@ BMS Marketing reports
@ Product Profiles

ACCESS TO
NUTRITION
INDEX

GLOBAL INDEX
2016
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Access to Nutrition Initiative

'l Governance and management systems tackling malnutrition

Product reformulation, innovation and food fortification

(ol Accessible and affordable products

= Employee and consumer health and wellness
28 Better labels

BMS S

Better
diets
for all
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Governance n Products n Accessibility

BMS Assessed against the BMS methodology: An adjustment based on the BMS score is incorporated in the overall score

* Did not provide information to ATNI
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The average score of the
Global Index 2021 is 3.3.

9 of the 10 highest ranking
companies score lower
than in 2018, while most

in the middle score higher.
Companies need to step u
their efforts to encourage
healthier diets for all
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" ACCESS TO

NUTRITION
INITIATIVE

Improving nutrition for all

Driving the private sector’s performance
on healthy, affordable diets.

Access to Nutrition Foundation
Arthur van Schendelstraat 650
3511 MJ Utrecht

The Netherlands

+31 (0)30 230 56 48
info@accesstonutrition.org
www.accesstonutrition.org

Access to Nutrition Initiative @ATNIndex 19



