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1 Nestlé

2 Unilever

3 Friesland Campina
4 Danone

5 Arla

6 Mars

7 PepsiCo

8 Kellogg

9 Grupo Bimbo
9 Mondeléz

11 Coca-Cola
12 General Mills
12 Meiji

14 Ajinomoto
14 Campbell

16 Ferrero

17 Conagra

18 BRF

19 Keurig Dr Pepper
19 Kraft Heinz
21 Suntory

21 Yili
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Marketing B Lifestyles B Labeling

n Engagement
(20%) (2,5%) 10%) (5%)

(15%)

BMS Assessed against the BMS methodalogy: An adjustment based on the BMS score is incorporated in the overall score
* Did not provide information to ATNI
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