Annex Il Product Profile Global Index 2024 — Sales-weighted
mean HSR comparisons

Tables B1.2 - B1.5 can be opened here and present a more detailed comparison between (a) companies and categories; (b) companies and countries; and
(c) categories and countries.

Table B1.2. Category specific comparison of mean sales-weighted HSR values between companies, in product categories with two or more
competing companies for foods
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Table B1.3: Category specific comparison of mean sales-weighted HSR values between companies, in product categories with two or more
competing companies for beverages
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Table B1.4. Country specific comparison of mean sales-weighted HSR values between companies, in markets with ten or more competing
companies for food & beverages
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Table B1.5. Country specific comparison of mean sales-weighted HSR values between categories
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