
Product Profile Results

Overall Product Profile Results
The results below show the percentage of "healthier" products, or products passing the model's criteria, for the company's overall 
por�olio, as assessed by different nutrient profiling models.

% products mee�ng WHO AFRO eligibility criteria

0% 100%0%

% healthier products - mHSR + micronutrients

0% 100%14%

% healthier products - HSR

0% 100%14%

Regional Headquarters
Kenya

Global Headquarters
N/A

Categories assessed in Product Profile
Sauces, Dips and Condiments, Savoury Snacks

Market Share Range
0% - 5%
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Footnote:

1. Euromonitor Interna�onal, Staple Foods Industry edi�on, 2022

2. Although the assessment aimed to include all products of a company’s por�olio, nutri�on informa�on required to apply 

NPMs was lacking for the companies' biggest selling category (edible oil products), and therefore the findings might not 

represent the full por�olio.  

Out of        products assessed across all ATNi applicable categories, 14% are 
considered healthier based on the HSR model and healthier threshold of 3.5 stars 
or above.
The Health Star Ra�ng (HSR) is a front-of-pack interpre�ve nutri�on labelling 
system designed to help consumers make healthier choices. It scores products 
from 0.5 (least healthy) to 5 stars (most healthy), based on nutrients to limit 
(energy, sodium, total sugar, saturated fat) and posi�ve food components 
(fruit/vegetable content, protein, fiber) on the basis of nutri�onal composi�on per 
100g or 100mL across one of six categories. Products scoring 3.5 stars or higher are 
considered ‘healthier’. ATNi uses the HSR in its Global Index and Country Spotlight 
Indexes to enable cross-company comparisons. 

Out of         products assessed across all ATNi applicable categories, 0% meet the 
WHO AFRO eligibility criteria for marke�ng to children.
The WHO AFRO model is designed for use by WHO African Region Member States, 
this model supports policies to restrict food marke�ng to children. It categorizes 
products into 25 categories and applies nutrient thresholds per 100g/mL. Products 
must meet all thresholds to be eligible for marke�ng. Results are binary: 
‘marke�ng permi�ed’ or ‘marke�ng not permi�ed’.

Important - The findings of this Index rely to a large extent on the informa�on shared by 
companies, in addi�on to what is found in the public domain. In the case of limited, to 
no engagement by the companies, this assessment may not represent the full extent of 
their efforts.

Out of        products assessed across all ATNi applicable categories, 14%  are 
considered healthier based on mHSR+ micronutrient model.
The mHSR + micronutrients (HSR+) model was developed by The George Ins�tute 
in collabora�on with ATNi. The HSR+ model builds on the original HSR by 
incorpora�ng six key micronutrients: iron, vitamin A, vitamin B12, vitamin D, folic 
acid, and iodine. This allows for be�er differen�a�on of products based on 
micronutrient content.
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Product Profile Results

Propor�on of "healthier" products, or products passing the model's criteria, per NPM

Category % healthier
products: HSR

% healthier products:
mHSR+ micronutrient

% products mee�ng WHO
AFRO eligibility criteria

k

 

Sauces, Dips and Condiments 50% (1/2) 50% (1/2)  5

Savoury Snacks 11% (3/27) 11% (3/27) 0% (0/27) 4

The Product Profile for EAMA Tanzania provides a structured evalua�on of the nutri�onal composi�on of packaged food and beverage products from major manufacturers. It employs a range of interna�onally 
recognized nutrient profiling models to assess product characteris�cs, including the Australasian Health Star Ra�ng (HSR), a modified version of HSR including micronutrients (mHSR+ micronutrients), and the 
World Health Organiza�on Regional Office for Africa (WHO-AFRO) model. These models support a consistent and compara�ve analysis of por�olio healthiness across the market.

This table presents an overview of the nutri�onal quality of products across various food categories, based on three 
different nutrient profiling models. Each row corresponds to a specific food category, and the percentages reflect the 
share of products in that category mee�ng the respec�ve model’s criteria. The figures in parentheses indicate the 
number of products mee�ng the criteria over the total assessed. Blank cells indicate that data was not available or not 
applicable for that category and model.
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